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/ The 
spectacular 


saga of the 
jet-mounted 
“Hunters’’... 
who blazed 


their 
greatness 


from the 


edge of 

the earth— 
to the 
roof 
of the 
world: 


SYNOPSIS 


(Not for Publication) 

Major Cleve Saville (Robert Mitchum), a World War || ace known 
throughout the Air Force as "The Cleaver," arrives in Japan enroute to a 
jet fighter squadron on duty near the Yalu River during the Korean War. 
At the Kyoto officers' club he meets Lt. Abbott (Lee Philips), a pilot on 
duty with the outfit to which he has been assigned. Abbott drinks too much 
and Saville takes him home, where he meets his wife Kris (May Britt). 
Saville learns that Abbott is consumed by fear and is estranged from Kris. 

In Korea, he finds that his immediate commander is his old flying mate 
and friend, Col. "Dutch" Imil (Richard Egan). He also learns of their 
famous Red Chinese opponent, "Casey Jones," the commander of a crack 
Communist jet command. He is made a flight commander and while in 
Japan to pick up a flight of jets, he runs into Kris again. Abbott is also 
in Japan, but has not contacted his wife. Saville and Kris drive to the 
country for lunch. 

Back in Korea once again, he finds that a brash young newcomer has been 
assigned fo his flight, Lt. Pell (Robert Wagner). Pell's dare-devil flying 
results in the loss of one of his flight mates, but he is promoted by Imil for 
his technique. He is made an element leader and the relationship between 
Saville and Pell, who so much resembles the Major of ten years before, 
Weerean.. oo ee eee a I I cg Cosa scean pa 

But the flight earns a name for itself and both Saville and Pell become 
top jet aces. In a short leave to Japan, Saville again sees Kris, and their 
love becomes evident, although she tells him that the time and the place 
are not right for them. 

Back in Korea, Saville shoots down "Casey Jones,'' and then lands his 
plane on enemy territory to rescue Abbott who has been forced down. 

Pell, who had been ordered to return to his base by Saville, disobeys 
and protects Saville and Abbott from ground pursuit until his gas tanks 
and machine guns are empty. He then parachutes to join his comrades. They 
fight their way through Red lines until, wounded, they come upon a United 
Nations outpost manned by Greek troops. 

Abbott and Saville are returned to the hospital in Kyoto. A new man as 
a result of his experiences, he pleads with Kris to make a fresh start with 
him. Kris agrees and she and Saville say goodbye for good. 


The ‘Cleaver’. . . 


Robert Mitchum plays the role 
of a top fighter ace of the Sec- 
ond World War who becomes a 


jet commander in Korea in 
Twentieth Century-Fox’s “The 
Hunters,” coming ........ to 
CHESS Aes Theatre. Mat 1A 


Three Strikes 
And You're IN 


Richard Egan, who plays the 
starring role of “Colonel ‘Dutch’ 
Imil” in Twentieth Century- 
Fox’s CinemaScope, De Luxe 
Color production of “The Hunt- 
ers; “WhicheoOpenSauww cect + at 
the Theatre, nearly 
didn’t have a career in Holly- 
wood. 

Dick was tested by three major 
studios, failing each test be- 
fore he finally was given a small 
part by a producer who had 
more faith in him. 

Now an accepted star, Dick 
looks back on those days with 
greater understanding both of 
his craft and of himself. “I was 
trying to play each role the way 
I thought the writer envisioned 
it,” he said recently, ‘not the 
way I should have played it in 
keeping with the demends of my 
own personality. All I managed 
to do was to chew up a lot of 
scenery.” 

His big break finally came 
when he was given a_star- 
ring role in “Untamed,” with 
Tyrone Power and Susan Hay- 
ward. Although he played a vil- 
lain, he received an enormous 
amount of fan mail. 

Today, Dick is solidly set in 
Hollywood, as evidenced by his 
role in “The Hunters,” which 
also stars Robert Mitchum, Rob- 
ert Wagner, May Britt and Lee 
Philips. 

Playing the role of “Imil” in 
the film about crack jet aces, 
Egan applies that lesson learned 
long ago. He is a tough, hard- 
flying fighter pilot who, as a re- 
tread from the Second World 
War, finds himself in charge of 
a group of hot-shot pilots based 
near the Yalu River during the 
Korean War. 

“The Hunters” was produced 
and directed by Dick Powell. 


Bob Mitchum 
‘Method-less’ 


Bob Mitchum, star of Twen- 
tieth Century-Fox’s Cinema- 
Seope, De Luxe Color produc- 
tion of “The Hunters,” which 
opened at the 
Theatre, is known around Hol- 
lywood as a pretty forward look- 
ing sot of guy. But, there’s one 
thing he simply can’t accept, no 
matter how modern and _ pvro- 
gressive it may be. That is the 
so-called ‘method’ school of 
acting which has swept Ameri- 
can theatre classes in recent 
years. 

Interviewed while on the set 
of “The Hunters,” with co-stars 
Robert Wagner, May Britt, 
Richard Egan and Lee Philips, 
Bob said that he felt the new 
system of acting “might be okay 
on the live stage where there is 
a move intimate relationship be- 
tween the actors and the audi- 
ence, but not in the movies.” 

In motion pictures, Bob main- 
tains, the actor is removed, less 
a focal point than on the stage 
because of the broader scope of 
a film production. “There are 
other phases to occupy the audi- 
ence—camera work, background 
themes, music and even theatre 
and audience distractions which 
do not exist in a live theatre,” 
he said. 

As a case in point to substan- 
tiate his own view, there is cer- 
tainly more Mitchum than 
“method” in Bob’s career, a ca- 
reer which has seen him on the 
top for some years. 

In “The Hunters,” which was 
produced and directed by singer- 
actor turned film maker, Dick 
Powell, Bob plays the role of 
“Major Cleve Saville,” a top jet 
ace in the Korean campaign who 
is a re-tread from the Second 
World War. 

How he copes with the prob- 
lem of being a flight commander 
over young daredevils much 
like himself of ten years before. 
mokes for an exciting portrayal, 
“method” or not. 


Charlie's Boys Grown 


The sons of Charlie Chan, 
famous Oriental detective whose 
success in theatres in the 1930’s 
and early 40’s is now being re- 
peated on television, are really 
growing up. 

In his production of “The 
Hunters” for Twentieth Cen- 
tury-Fox. Dick Powell cast Vic- 
tor Sen Yung, former son num- 
ber two, and Key Luke, ex-son 
number one, in important roles 
in the tale of jet fighter pilots 
in Korea. 

Starring Robert Mitchum, 
Robert Wagner, May Britt, 
Richard Egan and Lee Philips, 
the CinemaScope, De Luxe Color 
picture is now at the 
Theatre. 

Another famous Hollywood 
Oriental player, Leon Lontok, 
plays a Red Korean jet ace with 
the improbable name of “Casey 
Jones,” who kills innumerable 
American pilots until he is 
knocked down by Bob Mitchum. 
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Robert Wagner, Robert Mitchum and Lee Philips, jet flyers dowxed 
behind enemy lines in Korea, prepare to stand off a Red attack in 
this scene from Twentieth Century-Fox’s “The Hunters,” currently 


at the 
starred. 


Theatre. May Britt and Richard Egan are also 


Mat 2D 


B a d 'S L e 
Philip's Bride 

It has been along road for 
May Britt—although not in 
point of time—from being ‘“‘Yo- 
landa — Daughter of the Black 
Pirate” to playing a starring 
role in Twentieth Century-Fox’s 
CinemaScope, De Luxe Color 


production of “The Hunters,” 
currently at the Theatre. 


During the five years between 
her first film role in a Carlo 
Ponti Italian production and her 
being signed by Fox production 
chief, Buddy Adler, she worked 
in European films, on a radio 
series and made numerous TV 
appearances in Rome. 


Her real break came when the 
late Al Lichtman, producer of 
“The Young Lions” for Twenti- 
eth, decided that May had ex- 
actly the right quality to por- 
tray the part of Marlon Bran- 
do’s wartime love. She was an in- 
stant success and American film- 
goers clamored for more of the 
beautiful Swedish blonde who 
has been favorably compared to 
Greta Garbo and Ingrid Berg- 
man. 


Inordinately shy in real life, 
May usually plays out-going, 
seductive types. 


In “The Hunters,” she plays 
the wife of Lee Philips, a fear- 
ridden jet pilot. She has a brief 
romance with Robert Mitchum, 
who plays Philips’ commanding 
officer and a jet ace. Robert 
Wagner and Richard Egan are 
also in the film. 


Although not yet completely 
adjusted to America, May (pro- 
nounced My) has enthusiastical- 
ly entered a sort of personal 
training program designed to 
help her understand this new 
country which seems to promise 
so many things for her. 


Acting No Picnic 


Captain Hugh Matheson, proj- 
ect officer assigned by the Air 
Force to work with Dick Pow- 
ell, producer and director of 
“The Hunters” at Luke Field, 
Arizona, turned actor and found 
it to be more dangerous than 
flying a F100 jet fighter. 

Matheson was stationed in a 
special portable control tower 
signelling a spectacular take- 
off of over 35 jet fighters. The 
draft from the flame tubes of 
the first element of jets shat- 
tered the tower glass with the 
result that the captain had to 
have six stitches taken in his 
scalp. 

“The Hunters,” a Twentieth 
Century-Fox CinemaScope, De 
Luxe Color production starring 
Robert Mitchum, Robert Wag- 
ner, May Britt, Richard Egan 
and Lee Philips, is currently at 
the Theatre. 


Dick Not A Blow-Top 


Producer-Director Dick Pow- 
ell, on the set of his latest pic- 
ture for Twentieth Century-Fox, 
“The Hunters,” was heard to 
mutter to himself: “This place 
sounds like a rehearsal studio 
for a comedy act.” 

Cause of this comment was a 
hassle between the stars of the 
film — Robert Mitchum, Robert 
Wagner, May Britt, Richard 
Egan and Lee Philips—and the 
directorial staff. It went some- 
thing like this: 

Powell: “In this scene I want 
Mitchum to blow his tov, then 
Egan and then Wagner.” 

Asst. Dir.: “Egan doesn’t 
blow his top, Philips does.” 


Wagner: “I thought Mitchum 
never blows his top.” 


Powell: “I don’t think you un- 
derstand.” 


Philips: “Sure he does Dick, 
you want Mitch to get mad.” 

It was at this juncture that 
the film-maker delivered his 
barb. 


It seems that “blowing-a-top” 
is Air Force terminology for 
ejecting from a jet plane. some- 
thing both Wagner and Mit- 
chum, as well as Egan, must do 
in the story of jet fighter pilots 
in the Korean campaign. 


“The Hunters,” a Cinema- 
Scope, De Luxe Color produc- 
tion, is currently at the 
Theatre. 


Mitchum, Wagner Lead ‘Hunters’ 
In Jet Combat, Tender Romance 


(Advance) 


Linking the up-to-the-minute story of America’s top jet fighter aces with a tender 


love story, Producer-Director Dick Powell's CinemaScope, 
Twentieth Century-Fox’s “The @ 


will 


Hunters” have its local 
premiere PY Oi A a (epee te 
Theatre. Starring rugged Rob- 
ert Mitchum with Robert Wag- 
ner, May Britt, Richard Egan 
and Lee Philips, the fast-paced 
action film marks an unparal- 
leled co-operative effort on the 
part of the film-makers and the 


De Luxe Color production of 


Department of the Air Force. 

Using the total resources of 
the jet fighter command at Luke 
Field, Arizona, “The Hunters,” 
like Mr. Powell’s first and high- 
ly successful destroyer-subma- 
rine picture, “The Enemy Be- 
low,” also stars Mitchum as a 
tough battle commander. 


Robert Mitchum, a jet fighter ace on a brief holiday in Japax. from 
the war in Korea, confesses his love for May Britt, wife of a fellow 
officer in this tender scene from Twentieth Century-Fox’s “The 
Hunters,” CinemaScope, De Luxe Color production now at the 


Theatre. 


Mat 2A 


Bob's No Cube-Man, He's Gone! 


Although not a “method” actor, handsome Robert Wagner, star 
of Twentieth Century-Fox’s CinemaScope, De Luxe Color produc- 


tion of “The Hunters,” currently at the 


Theatre, believes 


in “living” a role from the “inside” before going before the camera. 

This was apparent recently when the dynamic actor, who plays 
the part of a jive-talking jet fighter pilot in the Dick Powell pro- 
duced and directed film, was interviewed on the set in Hollywood. 


It went. something like this: 


“What do you think of this newest role, Mr. Wagner?” 


“Crazy, man. . 
“T beg your pardon?” 
“George, daddio, George . . 


. it’s way out.” 


. the bitter end.” 


“Oh. Well how about your co-stars, Robert Mitchum, May Britt, | 


Richard Egan and Lee Philips 
them ?” 
“Voom, voom, man . 
the time . 
“How about Miss Britt?” 
“Swoony, man, swoony .. 


. .. did you enjoy working with 


. with them around it’s like partyville all 
. a real gasser, and that Mitchum, he’s solid T. 


. a living doll from happyland.” 
“Uh huh. Well, tell me something about your part . . 
kind of a character do you play?” 


-. what 


“Well, Pops, it’s like this, I’m a fireball, see? I’m a chopper on 


the way up.. 


. only the old Cleaver he thinks I’m too fast to last. 


I come on like gangbusters, dig me? Man, I tread on him like a hotel 


that I’m a crazy chopper. . 


| carpet ... but in the end it comes out easy-O because I really show 
.a killer man.. 


. oh Pops I really cut 


’em up. I mean, like, I really strike ’em out... 


“Yes. Of course . 


. . but what about the picture?” 


“That’s what I’m telling you, man. Don’t you dig English?” 
“Well. I never had any complaints before.” 


“Well alreet man. 


. . listen-O. Like I said, me and Mitchum are 


the two big choppers, red hot fireballs, real crap shooters . . 


only I’m young see . 
“The big what?” 


.. and he’s the big heater from the last war.” 


“The big heater, man. Don’t you dig, daddio?” 

“Ahem. Well, thanks very much for the interview Mr. Wagner. 
I think if I hurry I can catch Dick Powell, that way I’ll be able 
to tell my editor what ‘The Hunters’ is all about.” 

“Cool, cool, daddy ...if he wants any more just tell him to step 
around here where the swinging deed is done and I’ll give him 


the scoop.” 


The only question now remaining is how Bob’s lovely bride, 
Natalie Wood, is going to communicate with her husband. Either 
she’ll have to learn jive talk or Bob will have to relearn English. 


New Look-Old Look? 


After one glance at the wo- 
men wearing the Korean na- 
tional costume for Dick Powell’s 
Twentieth Century-Fox Cinema- 
Scope, De Luxe Color produc- 
tion of “The Hunters,” Bob Wag- 
ner said to Robert Mitchum: 
“Now we know where the sack 
came from.” 

Mitchum, who plays the part 
of a jet fighter pilot in the ac- 
tion film which also stars Rich- 
ard Egan, May Britt and Lee 
Philips, replied: “Yes, unless all 
those women are wearing ma- 
ternity dresses.” 

The picture is currently at the 
Theatre, 


Hunters’ Held Over 


“The Hunters,” Twentieth 
Century-Fox’s CinemaScope, De 
Luxe Color production of the 
jet fighter command in Korea, 
which orened at the 
Theatre, has been held 
over for an additional 
ACCOPAING TO Mitten , man- 
ager. 

Starring Robert Mitchum, Rob- 
ert Wagner, May Britt, Richard 
Egan and Lee Philips, the film 
was produced and directed by 
Dick Powell with the full co-op- 
eration of the U.S. Air Force 
and the Jet Fighter-Attack 
Command. 
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As a jet fighter ace who tries 
to recapture the thrill of the 
Second World War in the Kor- 
ean conflict, Mitchum heads a 
daredevil squadron which _ in- 
cludes Robert Wagner, a_hot- 
shot pilot who closely resembles 
Mitchum in his younger days 
and Lee Philips, as a man whe 
flew each day believing himself 
to be a coward and that his wife 
loved another man. 


May Britt, Swedish beauty 
seen in “The Young Lions,” 
plays the part of Philips’ wife, 
who has a tender and meaning- 
ful love with Mitchum, a love 
which holds a strange ending 
for them both. 


Richard Egan is the com- 
manding officer of Mitchum’s 
unit, and as such, one of the 
few men who truly knows the 
motivations of this professional 
killer of the air. 


Ten crack F86 fighter squad- 
rons, along with a top jet acro- 
batic team make up the Amer- 
ican film story fighter unit. 
Their adversaries are portrayed 
by sleek, differently constructed 
F84’s which, when painted light 
blue and emblazoned with the 
Red star, give a realistic im- 
pression of Korean MIG’s. 

Dramatic aerial combat shots 
between the F86’s and the F84’s 
constitute some of the most 
gripping and realistic dog fight 
scenes ever portrayed on the 
CinemaScope screen. 

With an Air Force technical 
advisor on hand at all times, 
himself a jet ace from the Kor- 
ean campaign, the stars were 
subjected to an almost military 
manual of discipline during the 
filming in order to develop an 
authentic air. 

Producer Powell, using the 
trained Twentieth staff of tech- 


nicians, managed to make the 
arid Arizona desert around 
Luke Field look impressively 


like the Korean landscape near 
the Yalu River area. By import- 
ing oxen, pumping water from 
sites miles away and hiring lo- 
cal in-state Chinese to portray 
Korean peasants, he was able to 
create typical Oriental rice pad- 
dies alongside the concrete run- 
ways of the jet air base. 

Finally, he deftly joined back- 
ground footage—shot on _ loca- 
tion in Japan months earlier— 
with his current film to give an 
even and unbroken picture of 
the deadliness and bleakness of 
the jet fighter’s lot in Korea. 

“The Hunters,” a true and 
thrilling page from the journal 
of the U.S. Air Force combat 
fighter units, packs as much ex- 
citement and action as the flyers 
themselves have experienced in 
their deadly duels. 


The ‘Hot Shot’. . . 


Robert Wagner plays the part 
of a young jet fighter ace who 
clashes with Robert Mitchum, 
his superior officer, in Twentieth 
Century-Fox’s CinemaScope, De 
Luxe Color production of “The 
Hunters,” now at the ........ 
Theatre. Produced and directed 
by Dick Powell, the film also 
stars, in addition to Mitchum, 
May Britt, Richard Egan and 
Lee Philips. Mat 1B 
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Richard Egan, as a jet fighter wing commander, questions Robert 
Wagner about a sortie into enemy territory as fellow pilots Lee 
Philips and Robert Mitchum look on, in Twentieth Century-Fox’s 


“The Hunters,” which opened .. 


May Britt is also starred. 


Rough Powder Puff 


Movie he-man and lover, Bob 
Mitchum, star of Twentieth 
Century-Fox’s CinemaScope, De 
Luxe Color production of “The 
Hunters,” opening ........ at 
the Theatre, has fallen 
prey to what amounts to an oc- 
cupational hazard, face powder. 

Bob has developed an allergy 
for the essential make-up and at 
one point during the filming of 
the story of jet fighter pilots in 
Korea, he sneezed so violently 
and so long that Producer-Di- 
rector Dick Powell had to eall 
time out. 

Not only does his newly-de- 
veloped allergy affect his work, 
but his home-life too. Bob’s wife, 
Dorothy, has had to develop a 
new type of powder or go make- 
upless or husbandless. 

“The Hunters” also stars Rob- 
ert Wagner, May Britt, Richard 
Egan and Lee Philips. 


at the Theatre. 
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No Crops for ‘Pops’ 


Sometimes the millions of 
dollars and the technical know- 
how and talent which represent 
a major film production, over- 
shadow some of the minor crises 
which crop up. For instance, 
Capt. Vernon Wright, Air Force 
technical advisor to Dick Powell, 
producer and director of Twen- 
tieth Century-Fox’s production 
of “The Hunters,” had a stand- 
ing gripe—haircuts. 

It seems that Wright felt that 
the actors’ haircuts were too un- 
GI. Bob Wagner who plays a 
jive-talking, jet ace in the film 
with stars Robert Mitchum, 
Richard Egan and Lee Philips, 
has long: hair. 

Finally, Wright relented. He 
didn’t insist on “white-wall” 
haircuts, but for some general 
cropping. “The Hunters,” in 
CinemaScope and De Luxe Color 
is at the Theatre. 
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Novel Problem 


James Salter’s novel, from 
which Twentieth Century-Fox’s 
CinemaScope, De Luxe Color 
production, “The Hunters” was 
adapted, caused many problems 
for Producer-Director Dick Pow- 
ell and screenwriter Wendell 
Mayes. 

The team, Powell and Mayes, 
who worked together in the same 
capacity on Twentieth’s highly 
successful “The Enemy Below,” 
found themselves with a top 
story of the crack jet fighter pi- 
lots in the Korean campaign 
which had to be rendered into 
terms of film presentation with- 
out losing the qualities which 
had made the book a hit. 

Also, Mayes wanted to blend 
the romantic aspects of the story 
into the fast-paced action scenes. 

The end result, starring Rob- 
ert Mitchum, who also starred 
in ‘Enemy,’ Robert Wagner, 
Swedish beauty, May Britt, 
Richard Egan and Lee Philips, 
is currently at the .... Theatre. 

James Salter is the pen name 
of a jet pilot who drew on his 
own actual experiences to write 
what a major New York book 
reviewer has called “. . . a sur- 
prisingly fine first novel.” 


Close Call for Bob 


Robert Mitchum had a brush 
with realism while on location, 
starring in Twentieth Century- 
Fox’s CinemaScope, De Luxe 
Color production of American 
jet aces in the Korean War, 
“The Hunters,” now at the..... 
Theatre. 

Bob, who stars in the film 
which was directed and pro- 
duced by Dick Powell, with Rob- 
ert Wagner, May Britt, Rich- 
ard Egan and Lee Philips, was 
flying in a jet T33 trainer out 
of Luke Field, Arizona, when 
they were stranded aloft by 
ground fog. They flew to three 
different airfields in the area 
and found them all closed in by 
fog. Finally, with only a small 
amount of fuel remaining, they 
put down blind at a small ar- 
tillery field. 


Arizona Desert Goes Asiatic 
For Powell's “The Hunters” 


(Production Story) 


The making of a top motion picture often extends into strange and generally un- 
published areas. For instance, in making “The Hunters,”? Twentieth Century-Fox’s 


CinemaScope, De Luxe Color film of jet fighter pilots in combat, 
Theatre, Dick Powell, as its producer, 
turning the Arizona desert into @ 


at the recs 
a rice paddy, keeping paint on 
streaming camouflaged jets as 
well as co-ordinating actor pi- 
lots with the real thing at 600 
miles per hour. 

Although the task seemed im- 
possible, Dick didn’t worry. He 
just dropped the whole prob- 
lem into the lap of his crack 
unit manager, Stan Goldsmith. 


which opens 


was faced with the problem of 


Stan found a deep water well on 
a farm ten miles from the film- 
ing site. He traded the owner 
a new pump in exchange for all 
the water needed to turn the 
Arizona desert around Luke 
Field into a vast rice paddy. 

Then, having created a rice 
paddy, he needed people to give 
it authenticity. From the state 


The ‘Leader’... 


Richard Egan plays the role of 
a tough wing commander of 
fighter jets in Korea in Twen- 
tieth Century-Fox’s “The Hunt- 
ers,” now at the Theatre. 

Mat 1D 
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Vet Saves Scene 


Producer-Director Dick Pow- 
ell is rapidly earning a name for 
himself as one of Hollywood’s 
most meticulous movie-makers. 

For instance, while filming a 
scene from his current hit for 
Twentieth Century-Fox, “The 
Hunters,” which is currently at 
the Theatre, Dick de- 
cided that a bit player imper- 
sonating an Air Force officer 
would be more impressive if he 
were a veteran of the Doolittle 
raid over Tokyo during World 
War II. 

Dick asked the property man 
to arrange the proper decora- 
tions and Air Force Captain 
Vernon Wright was asked to 
provide the information as tech- 
nical advisor. Unfortunately, 
Capt. Wright was unable to say 
what decorations were neces- 
sary. 

The plan was about to be 
abandoned, since Dick decided 
it would be impossible to ar- 
range the technical point with- 
out much delay, when Roy 
Storch, the make-up man, of- 
fered the right set of decora- 
tions. 

Storch, it turned out, was one 
of the veteran pilots who flew 
on the famous raid. 


employment service were found 
some Chinese who were more 
than willing to play Koreans, 
for a fee. 

Powell almost tore his hair 
when the light blue fixative 
paint that had been specially 
prepared to be sprayed on the 
Air Force F84’s which were 
used to portray the deadly Kor- 
ean MIG’s, kept coming off in 
flight. The jet stream was so 
swift that paint virtually was 
peeled off the fusilage along 
with the Red stars used to fur- 
ther indicate the nationality of 
the “enemy” planes. After each 
flight, the planes had to be re- 
sprayed for a pretty penny. 

Background scenes were filmed 
by special crews in Japan and 
it is a testimony to another 
little-known area of  picture- 
making that these scenes fitted 
in perfectly with the scenes fea- 
turing stars Robert Mitchum, 
Robert Wagner, May Britt, 
Richard Egan and Lee Philips. 

Long before the film was 
started, production illustrator 
Ed Graves, of the studio staff, 
sketched over 300 artistic and 
technical layouts for the use of 
cameramen shooting stock foot- 
age as well as the all-impor- 
tant preliminary discussions 
with the Air Force, who coop- 
erated enthusiastically on “The 
Hunters” every foot of the way. 

So, when audiences see rugged 
Robert Mitchum or handsome 
Robert Wagner close in for the 
kill on a deadly blue-tone Red 
MIG in “The Hunters,” they 
probably won’t be aware that 
the scene is a masterly blend- 
ing of two completely different 
sets of film which were plotted 
long before the cameras turned. 


U.S. Air Force, Bantam Books, Co-Operate In Unparalleled 
Nationwide Campaign Heralding Movie Edition, “The Hunters’ 


“TOP NOVEL OF FIGHTING. MEN” 


VBIGRVR TRISURE 


& ew breed of Americans, the supersonic Bia 
Hghter plots, the outnumbered Americans | 
whe hanckes dows ten enemy airceatt 
for every one they lol, Here are the pros 
whe few the jets at the Yalu River. 
: ae : 
_ Captain Ulees Saville and his squadron shared 
_ Spession for hantieg. Bullies, newearmers, 
brolessional heroes, quiet veterans, they were 
» the sedal hunters who came lo Korea 
wath obey aira—to hunt down the enemy aad 
eit him... Mere i thets hard and Eesoe sist gees 
Mary. tole by one of then, James Satter— 


AN ASTONISHINGLY FINE NOVEL” 


MEW TERE RERALS PH BEE: 


SR RaCRing IORb Comtery Far movie Sarcing 
RGBERT METH RE 
BROHARG EGAN < ROBERT WAGNER 
Prochiced and directed by Rick Powel in 
wet Cob by Belave 
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400 CURTIS MEN 
GO INTO ACTION 


As a part of their co-operative effort, 
Curtis Circulation Co., distributor for 
Bantam Bocks, has created a unique 
“Read the Book! 
(illustrated 
shows all of the stars, an impression 
of the paperback book, carries full 
screen credits and has room for your 
theatre imprint. These cards will be 
distributed by the Curtis representa- 
tive in your area to loca! outlets for 
use on counters, windows displays and 
co-operative lobby displays. This 
means that over 400 Curtis fieldmen 
will be contacting 100,000 Bantam 
throughout 
addition, they will be ready to work 
closely with exhibitors on a three-way 
campaign for the ‘Hunters,’ a cam- 
paign covering book, exhibitor and 
Air Force efforts. Contact the Cur- 
tis representative in your area through 
the local telephone book, or through 
Bantam outlets in your town. 


See the Movie!’ 
left). This card 


ers 


the nation. In 


aa 


hibitors. 


spells 


ditional 


RECRUITING POSTER 
BOOSTS FILM 


The Department of the Air Force has given 
“blast-off”’ 
information officers on the ‘Hunters’ 11 x 14 
poster (illustrated right). Printed in blue and 
black and featuring a photo of Robert Wagner, 
a star of the film, along with the cover of 
the Bantam Book, this poster has been dis- 
tributed to all Air Force recruiting personne}, 
who will be working in their area with Bantam, 
Twentieth Century-Fox fieldmen and Iccal ex- 
Tie-ins with the Air Force can be 
arranged by contacting the local Bantam circu- 
lation representative and the Air Force recruit- 
ing office. 
poster, 


order to. all 


Although, primarily a 
the Air 


box office profits for you, 


co-operation hints and 


recruiters 


recruiting 
Force sheet will bring your 
‘Hunters’ playdate message into heretofore un- 
touched areas. With at least 10,000 of these 
posters spread throughout the U.S., ‘“The Hunt- 
will receive the kind of attention that 
but your 
campaign must be integrated with this out- 
side all-out effort. Recruiters will receive ad- 
information 
through their journal, “The Recruiter.”” They, 
and the Curtis Circulation Co., are ready to 
help your campaign. 


“The Hunters,”” James Salter’s top selling novel of the jet fighter command in action in Korea, has been 
issued by Bantam Books in a motion picture paperback edition which has been granted never before equaled 
Air Force sanction from the very top quarters in Washington, D.C. A special testimonial letter written by 
Air Force General Arno Luchman has been sent to all Bantam outlets and distributors. With both the book 
and the movie approved in Washington, a huge three-way campaign is now under way to make “The 
Hunters” the biggest box office news of the season. The Bantam book (illustrated left) is jacketed by a 
sure-sell action scene and features full movie credits. Selling at 35 cents, the book is sure to help you boost 
the picture to the top of your box office sales. This is the first time the Air Force has granted such all- 
out co-operation to either a publishing or movie campaign. Be sure that your playdate campaign for “’The 
Hunters,” which the New York Herald Tribune called “an astonishingly fine novel,” is linked directly 
with the Air Force-Bantam effort. Use the information below to exploit the tie-in possibilities and be 
sure to contact both the publisher's field representatives (Curtis Circulation Co.) and the Air Force recruit- 
ers in your locale as soon as you have booked the picture. 
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Page Five 


‘Wait till you 3 

see me do my 
stuff, doll! 
I’m hot... 
real hot!” 


35 ds 


ropenr MiTcHUM -RoséRT WAGwER:- Ricuaro Ee 


COLOR by DELUXE 


CINEMAS COPE 


Produced and Directed by 


DICK POWELL 


Screenplay by 


WENDELL MAYES 


109 lines x 6 cols. (654 lines) 
(6 cols. x 734 inches) 


You've been seeing 
my wife! 
Let’s compare 
notes!” 


“When you fly with me, 
Hot Rod, you'll fly right- 


or die fast!” 


GAN - MAY Beit -LEE PHILIPS 
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| 3501st USAF RECRUITING GROUP 


INSTALLATION 


NEW YORK—USAF Recruiting Detach- 
ment #101 
346 Broadway, New York 13, New York 


SYRACUSE—USAF Recruiting Detach- 
ment #103 
219 W. Fayette St., Syracuse, New York 


NEWARK—USAF Recruiting Detachment 
#105 

Rm. B-49, US PO and Courthouse 

Federal Square, Newark, New Jersey 

NEW HAVEN — USAF Recruiting De- 
tachment #106 

270 Orange St., New Haven, Conn. 

BOSTON — USAF Recruiting Detach- 
ment #109 

Boston Army Base, Boston 10, Mass. 

MANCHESTER—USAF Recruiting De- 
tachment #110 

Grenier AF Base, Manchester, N. H. 


COMMANDER AND 
TELEPHONE NO. 


Lt. Col. K. E. Pollack 
RE 28000 Ext. 615 


Maj. N. N. Sweitzer 
GR 1-0912 


Lt. Col. H. B. Feil 
Mitchell 22020 Ext. 257 


Maj. C. L. Bowman 
SP 73970 


Maj. R. F. Collins 
LI 2-6000 Ext. 772 


Capt. R. E. Stickney 
59694 


3502nd USAF RECRUITING GROUP 


BALTIMORE—USAF Recruiting Detach- 
ment #201 

Calvert Bldg—St. Paul & Fayette Sts. 

Baltimore 2, Md. 

BECKLEY—USAF Recruiting Detachment 
#202 

338 Prince Street, Beckley, W. Va. 

FAIRMONT—USAF Recruiting Detach- 
ment #203 

310 Gaston Ave., Fairmont, W. Va. 


Cla as 


Maj. L. D. Thompson 
SA 74245 


Capt. P. M. Boger 
CL 38664 


Capt. A. F. Skinner 
3500 Ext. 6 


INSTALLATION 


RICHMOND—USAF Recruiting Detach- 
ment #204 

Richmond Quartermaster Depot, Rich- 
mond 12, Va. 


ROANOKE—USAF Recruiting Detach- 
ment #205 

807 Norfolk Ave. S.W., Roanoke, Va. 

ALEXANDRIA — USAF Recruiting De- 
tachment #206 

600 Montgomery St., Alexandria, Va. 

NEW CUMBERLAND—USAF Recruiting 
Detachment #208 

New Cumberland General Depot, New 
Cumberland, Pa. 

PHILADELPHIA—USAF Recruiting De- 
tachment #209 

2620 Grays Ferry Ave., Philadelphia, Pa. 

PITTSBURGH—USAF Recruiting Detach- 
ment #210 

Old PO Bldg., 4th Ave. & Smithfield St., 
Pittsburgh, Pa. 

CINCINNATI — USAF Recruiting De- 
tachment #211 

Bldg. #11, Ft. Thomas, Ky. 

CLEVELAND—USAF Recruiting Detach- 
ment #212 

Standard Bank Bldg., 1370 Ontario St., 
Cleveland 13, Ohio 


COLUMBUS—USAF Recruiting Detach- 
ment #213 

Bldg. 102, Fort Hayes, Columbus 18, O. 

LOUISVILLE—USAF Recruiting Detach- 
ment #214 

Nichols Dr. & Manslick Rd., Louisville, Ky. 

ASHLAND — USAF Recruiting Detach- 
ment #215 

1250 Winchester Ave., Ashland, Ky. 


COMMANDER AND 
TELEPHONE NO. 


Maj. W. E. Morgan 
BE 38383 


Capt. G. F. Hammer- 
schmidt 

DI 45534 

Maj. M. Y. Veynar 

Kl 85562 & 83709 


Capt. R. L. Krewet Jr. 
CE 44961 Ext. 3203 


Lt. Col. C. C. Cameron 
HO 28745 


Lt. Col. W. R. Dinker 
EXP 1-2560 Ext. 385 


Capt. F. R. Chew 
Highland 14665 


Maj. R. E. Davidson 
PR 10855 


Maj. H. H. Kight 
CA 41159 


Maj. M. V. Wilson 
EM 32338 & EM 33311 


Capt. S. Mawrence 
East 44244 


<= 


3503rd USAF RECRUITING GROUP 


INSTALLATION 


MONTGOMERY-—USAF Recruiting De- 
tachment #301 

Montgomery AF Station, Montgomery, 
Ala. 


JACKSONVILLE—USAF Recruiting De- 
tachment #302 
PO Bldg., Jacksonville, Fla. 


MIAMI—-USAF Recruiting Detachment 
#303 

Main PO Bldg., 300 N.E. Ist Ave., 
Miami, Fla. 

ATLANTA—USAF Recruiting Detach- 
ment #304 

699 Ponce de Leon Ave., Atlanta, Ga. 

JACKSON—USAF Recruiting Detach- 
ment #305 

6145 Parkway Station, Jackson, Miss. 

CHARLOTTE—USAF Recruiting Detach- 
ment #306 

1820 Statesville Ave., Charlotte, N.C. 

COLUMBIA—USAF Recruiting Detaci- 
ment #308 

Pendleton Bldg., 1321 Pendleton Street, 
Columbia, S.C. 

KNOXVILLE—USAF Recruiting Detach- 
ment #309 

307 Commerce Ave., Knoxville, Tenn. 

MEMPHIS—USAF Recruiting Detach- 
ment #310 

Kennedy VA Hosp., Park Ave at Getwell 
Rd., Memphis I}, Tenn. 

NASHVILLE—USAF Recruiting Detach- 
ment #311 

VA Hosp., White Bridge Rd., Nashville, 


Tenn. 


COMMANDER AND 
TELEPHONE NO. 


Capt. B. T. Hopwood 
52028 


Capt. W. G. Barrier 
EL 47111 


Maj. M. J. Fernandes 
Jr. 
Fr 16629 & 34361 


Capt. S. J. Rall 
TR 62481 Ext. 375 


Maj. J. E. Treadway 
56260 


Maj. K. R. Alstrin 
ED 48138 


Capt. H. A. Leguin 
AL 64918 

Capt. J. T. Simpson 
47249 

Capt. J. A. George 
FA 74129 


Lt. Col. W. E. Flagg 
AM 95651 


Air Force Backing Jet-Propels Local Premiere Activity 


Public attention is focussed more than ever on “the wild blue yonder” as 
Communist forces rattle their sabres in many areas of the globe. ‘The 
Hunters” comes at a propitious moment to show the average American citizen 


Xe 12 Pointers to ‘Hunters’ 
Air Force-Exhibitor Plan 


@ Have your local recruiter set up a recruiting booth 
with posters and Air Force enlistment information in 
front of your theatre or in your theatre lobby at 
least two weeks prior to your playdate of ‘The 
Hunters.”’ 


e By checking with the Air Force, you may be able 
to obtain one of the Air Force’s mobile museums or 
other displays used for military promotional purposes. 
These museums are a prime attraction wherever they 
go, and parked in front of your theatre in advance 
of, and during your playdate, will attract enormous 
attention to your feature presentation. 


e@ Contact your local branch of the Civil Air Patrol 
and tie their recruiting activities into your official 
Air Force tie-ins. The Washington-directed Air 
Force cooperation will give you enormous prestige 
in dealing with this publicity-conscious arm of the 
national defense structure. C.A.P. recruiters, oper- 
ating among the younger element in your community, 
are a natural way for you to reach the teenage audi- 
ence too young to be affected by the direct Air Force 
appeals. ; 


@ The important Ground Observer Corps, which has 
groups in almost every section of the country, can 
also be brought into your ‘Hunters’ activity. Like 
the Air Force and the C.A.P., the G.O.C., too, is 
constantly on the look-out for any kind of approved 
activity which will aid them in recruiting observers. 
Here is another chance to hit an area untouched by 
either the Air Force or the C.A.P., the middle-aged 
or retired group from which the Observer Corps draws 
so many of its sky watchers. 


e Veterans’ associations, particularly those with a 
high number of Air Force veterans in its membership, 
should willingly tie in with your all-out campaign to 
boost both “The Hunters” and the Air Force. Con- 
tact the American Legion, The Veterans of Foreign 
Wars, the Air Force Association and the Aircraft 
Owners Association for co-operation. These groups 
especially might be willing to stage a parade on the 
night of your premiere. 


e A jet model plane contest will capture the imagi- 
nation of the aircraft-minded youngsters in your 
community at the same time that it draws additional 
attention to your playdate of “The Hunters.” This 
can be arranged through a local 
model club —- the name can 
be obtained through your model 
plane retail hobby shop — and 
Air Force officers, or officials 
of any of the Air Force allied 
groups above mentioned may 
act as judges on points of crafts- 
manship and plane perform- 
ance. 


e@ By vigorous use of the official Air Force-’Hunters’ 
recruiting poster, you can set up innumerable window 
displays throughout your community, announcing your 
coming feature. Contact the Air Force recruiter for 
a supply of these attractive posters (described on bock 
page) and arrange cooperative tie-ins with mens’ 
clothing stores, model and hobby shops, sporting 
goods stores, restaurants and youth gathering places. 
It may also be possible to set up posters in your local 
high school by contacting the principal's office. 


e@ As a part of your opening night festivities, invite 
licensed pilots who are Air Force veterans free of 
charge as guests of the house. Arrange for local news- 
Paper coverage of the event and have your paper print 
Photos of these local residents against a background 
of ‘Hunters’ posters in your lobby. 


e If there is a branch of the Air National Guard sta- 
tioned in or near your town, be sure and include 
them in your campaign for ‘The Hunters.’ Contact 
the A.N.G. public information officer and arrange 
to have guardsmen represented in whatever p.emiere 
activity you have developed in conjunction with the 
Air Force and other air-minded groups. It may be 
possible to find a Korean jet ace included in your 
local A.N.G. contingent who would be a peg for 
additional local newspaper publicity. 


@ Your local recruiting office may have on hand a 
supply of Air Force street banners used normally dur- 
ing recruiting drives and on Armed Services Day. Have 
them string this banner across your street in front 
of your theatre during the run of “The Hunters’ to 
call attention to the theme of the Air Force-sponsored 
production. 


@ Through the invaluable prestige of full Air Force 
co-operation, you may be able to have the mayor of 
your town declare a ‘Hunters Day’ in your com- 
munity. This special day would honor both the Air 
Force and the Twentieth Century-Fox production and 
would provide yet another opportunity for press pub- 
licity. Call your chief executive’s attention to the un- 
limited support shown the World premiere by Colo- 
rado’s governor and the Mayor of Denver. 


e As a part of your co-operative effort with the Air 
Force recruiter in your community, offer free admis- 
sion to men who enlist in the 
Air Force during the run of 
“The Hunters” at your theatre. 
Feature this offer as a part of 
your campaign advertising and 
have the public information sec- 
tion of the recruiting office 
write an official news release 
about the offer for newspaper 
and TV-radio release. 


some of the asionishing force of the USAF striking arm as demonstrated in 
this film account of action in the recent Korean conflict. 


The all-out participation of the USAF strengthens the value of this film 
and attests to its authenticity, which will impress the local communities 
wherever advance publicity action is taken. A complete list of Air Force 
representatives is available at the bottom of this and the facing page. Check 
for the recruiting agent nearest you and contact him as soon as possible to 
get advance build-up started. Explore the avenues of allied campaign maneu- 
vers as outlined in the box at the left and start preparations for your own 


“top brass” premiere. 


NEW AIR ACADEMY SCENE OF PREMIERE 


The jet-fast story of ‘The Hunters” became airborne in a stratospheric way 
on August 1 when three days of international press previews were capped 
by an unprecedented premiere at the Air Force Academy, Lowery Field, 
Denver, Colorado. Hosted by the beautiful star of the Dick Powell produc- 
tion, May Britt, the preview arrangements allowed over 100 of the nation’s 
top reporters, TV and radio correspondents, wire service writers and maga- 
zine featurists to get a good look at the new Air Academy at Colorado Springs, 
and to become well acquainted with the cast of “The Hunters,” which 
received more enthusiastic Air Force cooperation in the making than any 
A.F. film previously made. At the premiere, a special contingent of Air Cadets, 
accompanied by the official academy band, acted as escorts to Miss Britt 
and the host of personalities who came from both coasts to attend the event. 
Among those present were Academy Superintendent Major General Briggs, 
Governor McNichols, Mayor Nicholson of Denver and state and city officials. 
Producer Powell and his attractive wife, June Allyson, headed the bevy of 
Hollywood personalities who contributed to making the premiere event major 
news in most of the newspapers, magazines and wire services across the 
nation. In addition to the stupendous pre-selling coverage of the event at 
the Academy, Ed Sullivan filmed the entire premiere in all its excitement 
for his August 31, CBS-TV new season kick-off show. 


Washington Salutes 


"The Hunters" was opened by a gala 
Washington Premiere on August 21 at 
the Capitol Theatre, with a glittering 
array of diplomatic and high government 
officials in attendance. The Air Force 
produced the same all-out co-operation 
for the Washington Premiere that it 
supplied for the World Premiere at the 
USAF Academy on August |. 


New York Tribute 


A gala charity opening under the ausp’- 
ces of the Air Force Aid Society marked 
August 26th as 'Hunters' day in New 
York. The lavish premiere at the Para- 
mount Theatre was attended by en- 
tertainment celebrities, in addition to a 
contingent of U.S. Air Fo.ce officers 
from the Metropolitan area and Wash- 
ington, D. C. 


Local Opening 


Taking your cue from the Air Force 
arrangements to herald "The Hunters" 
in Denver, Washington and New York, 
start making your plans for a gala open- 
ing as soon as you have booked the film. 
Together with the Recruiting Officer, 
compile invitation lists of local military 
and civic officials; arrange for bands 
and a parade; engage a local TV an- 
nouncer to broadcast the event; honor 
local Air Force aces in a red carpet 
ceremony; and if possible, have planes 
from a nearby base salute the theatre 
during the sidewalk festivities. Make use 
of theatre flags, "The Hunters" title 
song and poster art to further enliven 
the occasion. 
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3506th USAF RECRUITING GROUP 


INSTALLATION 


ABILENE—USAF Recruiting Detachment 
#401 

Rm. 303, PO Bldg., Abilene, Tex. 

ALBUQUERQUE—USAF Recruiting De- 
tachment #402 

1306 Gold Ave., S.E., Albuquerque, N.M. 


AMARILLO—USAF Recruiting Detach- 
ment #403 
114 E. Ninth St., Amarillo, Tex. 


DALLAS-—USAF Recruiting Detachment 
#404 

1200 Jackson St., Dallas, Tex. 

EL PASO—USAF Recruiting Detachment 
#405 

Chamber of Commerce Bldq., 310 San 
Francisco St., El Paso, Tex. 

HOUSTON—USAF Recruiting Detach- 
ment #406 

M&M Bldg., Houston, Tex. 

LITTLE ROCK—USAF Recruiting De- 
tachment #407 

223 Main St., Little Rock, Ark. 

NEW ORLEANS—USAF Recruiting De- 
tachment #408 

Customs House Bldg., 423 Canal St., 
New Orleans, La. 

OKLAHOMA CITY—USAF Recruiting 
Detachment #409 

1101 N. Broadway, Oklahoma City, Okla. 

SAN ANTONIO—USAF Recruiting De- 
tachment #410 

630 South Main Ave., San Antonio, Tex. 

SHREVEPORT—USAF Recruiting De- 
tachment #411 

528 Common St., Shreveport, La. 


COMMANDER AND 
TELEPHONE NO. 


Capt. J. J. Machos 
OR 3-4112 


Capt. R. R. Magarrell 
79259 


Ist Lt. E. Thompson, Jr. 


DR 2-6587 


Lt. Col. L. Alverson 
RI 27546 & RI 27059 


Capt. J. R. McNown 
2-9307 

Maj. D. J. Harrigan 
CA 84303 


Maj. L. E. Boline 
FR 24361, Ext. 481 


Maj. J. R. McQueen 
JA 56626 

Capt. O. A. Lansdowne 
RE 65601 Ext. 302 


Capt. W. B. Cresse 
CA 64281 Ext. 446 


Capt. H. A. Davis 
33564 & 33565 


INSTALLATION 


CHICAGO—USAF Recruiting Detach- 
ment #501 

615 W. Van Buren St., Chicago, Ill. 

DENVER—USAF Recruiting Detachment 
#502 

Old Custom House—I6th and Arapahoe 
Streets 

DES MOINES—USAF Recruiting De- 
tachment #503 

Federal Off. Bldg., Fifth & Court, Des 
Moines, lowa 

DETROIT—USAF Recruiting Detachment 
#504 

6301 W. Jefferson Ave., Detroit 17, Mich. 

INDIANAPOLIS—USAF Recruiting De- 
tachment #506 

342 Massachusetts Ave., Indianapolis, Ind. 

KANSAS CITY—USAF Recruiting De- 
tachment #507 

2605 Walnut St., Kansas City, Mo. 

MILWAUKEE—USAF Recruiting Detach- 
ment #508 

341 N. Milwaukee St., Milwaukee, Wisc. 

MINNEAPOLIS—USAF Recruiting De- 
tachment #509 

Rm. 104, Federal Bldg., Third Ave., S. 
& Washington, Minneapolis, Minn. 

OMAHA—USAF Recruiting Detachment 
#510 

30th & Fort Sts., Omaha, Neb. 

ST. LOUIS—USAF Recruiting Detach- 
ment #512 

3630 Marine Ave., St. Louis, Mo. 


COMMANDER AND 
TELEPHONE NO. 


Lt. Col. L. L. Cheney 
AN 3-0234 Ext. 8 


Capt. J. J. Conley 
KE 44151 Ext. 8121 


Maj. F. H. Reiss 
CH 32171 Ext. 411 


Lt. Col. M. T. Martia 
VI 36600 Ext. 207 


Maj. B. R. Butler 
ME 21551 Ext. 479 


Maj. C. J. Thelin 
BA 17000 Ext. 8435 


Maj. G. L. Oliver 
BR 28600 Ext. 760 


Maj. R. D. Cox 
FE 23244 Ext. 149 


Maj. T. E. Crate 
JA 7900 Ext. 8232 


Maj. R. W. Hopkins 
MA 16426 Ext. 2429 


INSTALLATION 


SEATTLE—USAF Recruiting Detachment 
#601 

Rm. 3043 Arcade Bldg., 1319 2nd Ave., 
Seattle I1, Wash. 


SPOKANE—USAF Recruiting Detach- 
ment #602 

214 N. Wall St., Bon Marche Bldg., 
Spokane |, Wash. 

PORTLAND—USAF Recruiting Detach- 
ment #603 

425 S.W. Taylor St., Portland, Ore. 

OAKLAND—USAF Recruiting Detach- 
ment #606 

Jergens Corders Bldg., 1515 Clay St., 
Oakland, Cal. 

FORT DOUGLAS—USAF Recruiting De- 
tachment #608 

Bldg. 108, Fort Douglas, Utah 

LOS ANGELES—USAF Recruiting De- 
tachment #609 

207 W. Pico Blvd., Los Angeles 15, Cal. 

PHOENIX—USAF Recruiting Detach- 
ment #610 

707 W. Washington St., Phoenix, Ariz. 

Commander—Capt. W. R. Groose 

Telephone—-AL 4.4756 


x k 


COMMANDER AND 
TELEPHONE NO. 


Capt. J. A. Fowler 
MA 8404 & 8405 


Capt. W. W. Porter 
TE 84242 


Maj. L. H. Thomas 
CA 6-3468 


Lt. Col. W. W. Korges 
TW 36330, Ext. 216, 217 


Capt. H. A. Pantel 
EL 56611 Ext. 2212 


Lt. Col. J. T. Holley 
RI 94711, Ext. 1551 
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60-MINUTE TV SALUTE HIGHLIGHTS AIRWAVES CAMPAIGN 


FOUR FREE RADIO SPOTS 
SCORE FOR “THE HUNTERS” 


With the roar of a supersonic jet fighter and the un- 
derlying staccato of military drums, four specially 
prepared free radio spots will score direct hits for 
your playdate of "The Hunters" if used at key times. 


DICK POWELL HOSTS U.S.AF. TRIBUTE 
TO “HUNTERS’ ON ‘ED SULLIVAN SHOW’ 


Television film publicity soared to new horizons on the night 
of August 31, when a potential national audience of 45 
million saw and heard a one-hour all-Air Force salute to 
Twentieth Century-Fox’s ““The Hunters” on CBS-TV’s “The 


FOUR FREE TV TRAILERS 
JET-POWERED SALESMEN 


As a main source of power to your visual campaign to 
make "The Hunters'’ a real box office accomplishment, 
don't overlook the incalculable value of TV trailers which 
bring your message into the home. A dynamic, action-paced 


set of four trailers has been designed which captures all 
the front line thrills and tension of jet warfare. These trail- 
ers — one 60-second, and three 20-second — can be 
used at key times throughout the day and evening, either 
as tags on popular network and local programs, or as station 
breaks. Let ''The Hunters'' move in and burn up those 
home screens with the message of your playdate. Order 
your free trailers now. 


The contagious story-telling spots are available to you 
in two 60-second, one 30-second and one 20-second 
radio spot. Let this battle cry of the sky warriors be 
heard around the clock during the weeks preceding 
your playdate. Particularly, hitchhike them to the tail 
end of popular disk jockey programs where the title 
song has been given play, or use them as station 
breaks. Used with imagination, these free radio spots 
will help "The Hunters" to become one of the most 
eagerly-awaited pictures of its class you have ever 


booked. 


Ed Sullivan Show.” Hosting this lavish tribute to the action 
drama was the film’s popular Producer-Director, himself, 
Dick Powell, substituting for the vacationing Sullivan. View- 
ers across the nation were exposed to the CinemaScope pro- 
duction via an elaborately staged show built around ‘’The 
Hunters.” Highlights of this special show included a full- 
scale production number staged around a performance of 
the film's title tune by John Gabriel, author of the song and 
a member of the picture’s cast, supported by an Air Force 
choral ensemble. Powell also showed the nation selected 
film highlights of the distinguished preview performance of 
“The Hunters” at the Air Force Academy in Denver, early 


c¢----------------rrr ror rrr rrr rrr rrr rrr 


TO ORDER SET OF FOUR FREE TV TRAILERS: 


in US de: | WHEN ORDER- | In Canada: in August, featuring scenes of the many stars and celebrities 2) aN cee heal of your TV campaign, and 
ING YOU MUST as they arrived at the gala event. Timed to do the most good fs : 
Order from: SPECIFY: Order from: ‘ : 3) Specify “The Hunters.” 

‘ | : for the Labor Day and early fall engagements of the film, this 
Radio-TY Dept. | 1) Free spot an- | Twentieth s i 3 4) Send this information to: 
Suen nouncement | Century-Fox special tribute also will be of great assistance to subsequent 
wentiet record. sed ‘ é RADIO-TV DEPARTMENT 
Comurere ah rae ani Publicity Dept. playdates to make this, a strong contender for top box office TWENTIETH CENTURY-FOX 
444 W. 56th Street} 3) On “The 110 Bond St. honors in 1958! Fae Trees ciag i aa 
NEY ic NEY, Hunters.”’ Toronto, Canada ee 


LPP) 


‘Hunters’ Title Song On Two Hit Disks 


John Gabriel, a member of "The Hunters”’ cast, has written and recorded 


SMDVwvOONvwT TS Rl REE e tune from the picture on the Spot label, while the Harry Simeone MMMM 
: Se = orchestra and chorus have cut the song on the 20th-Fox label. Both disks, = 
= already getting top play by disk jockeys around the country, are valuable = 
Seep oe alee Breau - = HOW TO ORDER: 
= aids to your playdate campaign. Do your share on the local level by = ee i i = 
= : = 1) Specify "Shared 1.D."" or "General. 
= promoting these records to hypo word-of-mouth about your engagement. = : : 
= = 2) Specify Slides or Telops. 
Timi ( itt ttt tt ttt tt 3) For "Shared 1.D." give call-letters of 


station. 
4) Specify title: "The Hunters." 
5) Order from: 
QQ TITLE CARD CO. 
247 West 46th Street 
New York, N. Y. 
PRICE SCALE: 

"Shared 1.D."" with theatre playdate and 


YOUR THEATRE-RTARTING DATE 


1) “Shared I.D.” 
Slide or Telop 


2) “General” Slide 
or Telop 


{YQGUITOTUQOOUUUROOUAQUUOEESNUUUULOOEEUOOUUHOELUOUULOUESEOTOOOUEOEAEAUOAUUUEEEADLULOUUEE 


‘Hunters’ Roar Across TV Screen 


10 second 
spots not tied in with station 
breaks. 


This style is for Blast off into the upper atmosphere of sweeping penetration for your playdate of 


"The Hunters" with these exciting telops and slides designed to bring all the excite- 


This style shows the call-letters 
of your local station and is 


FE  TTTTTTTTTLLILLMINT TU LLCO TLITLIMOe OOO CUTE TUTTUUTIT MITC TOMMIOOIMTTONTUTTET TTT TTT 


st ee Mn : : : . station calleletters occ. $6.00 = 
ideal tor station break spots. Announcer (live): See “The ment and fast-paced action roaring across the TV screens of your community. With "General" slide or telop with theatre = 
Announcer (liye): The first Hunters” with Robert Mit- rominent star figures standing beneath jet fighters streaking across the frame, these CODY SS erie ee ee $5.00 = 
great spectacle of the jet age chum, Robert Wagner and re 9 s 9g ; y ; 9g : f g : ; Bach: Gupléate 27 sk:.. ean $2.50 = 
. .. “The Hunters,” star- May Britt . . . “The Hunt- slides and telops are the kind of visual selling aid designed to stimulate theatre at- THESE ARE NOT FURNISHED FREE = 
ring Robert Mitchum, Rob- ers,’ the first great spectacle tendance. Be sure to arrange for peak viewing times frequently and well in advance BY TWENTIETH CENTURY-FOX e 
ert Wagner and May Britt. of the jet age. Starts............ ; = 
Starts.......... Saat Theale! = Sok kes Theatre! of your playdate. = 
STANT RNS 


FULL-COLOR STANDEE SPREADS 
WORD ON U. S. AIR FORCE DRAMA 


“The Hunters" streak skyward and your engagement will reach new highs, 
too, when you remember to use the various areas of your theatre to display 
the many fine accessories 
available on this picture, 
such as the powerful standee, 
illustrated here. This full- 
color piece, perfectly de- 
signed to capture the vast 
scope of this CinemaScope 


Two Dramatic Trailers 
Spark ‘Hunters’ Interest 


Teaser Trailer 


The word will get around town with supersonic 


TWO-COLOR CATO HERALDS 
CAPTURE ‘HUNTERS’ THEME 


All the sweep and grandeur of "The Hunters" is ably cap- 
tured in the exciting, two-color Cato Heralds, now avai'able 
for town-wide distribution. As illustrated below, they show 
at a glance the dramatic nature of this CinemaScope pro- 
duction, and they are sure to fan inte:est in your playdate. 
Use all avenues of distribution, your theatre mailing list, 
inner lobby, co-operating stores, etc., to get the message 
around town that "The Hunters,’ the big service drama of 


speed that ‘’The Hunters” is the type of Air Force 
film not to be missed, once you've flashed the 
special Teaser Trailer on your CinemaScope 
screen. In a few flash moments, it becomes in- 


ROBERT MITCHUM ge. 

Y ROBERT WAGNER fa faee 

MAY BRITT 

B RICHARD EGAN 
LEE PHILIPS. 


THE 


EVENS dy LE CBRE 
CivemaScom 


sven MOK POWELL sens WENDELL MAYES me we 


Sones . 


ORDER FROM NSS! 


production, should win num- 
erous places of distinction in 
and around your theatre. 
Place one in both the inner 
and outer lobby, in the 
lounges, and certainly over 
your marquee with baby- 
spot play to attract the eye 
of every theatre passer-by 
and customer to this jet- 
propelled action story. Just 
one glimpse at this standee is 
sufficient to convince any 
prospective customer that 
"The Hunters" is that BIG 
Air Force drama that assures 
audiences an abundance of 
thrills and excitement. Add 
to this the importance of the 
five star names and the cele- 
brated Producer - Director, 
Dick Powell, and you can 
readily see the impact this 
standee is sure to have. It's 
an excellent sales package to 
increase playdate profits — 
certainly one you can't af- 
ford to pass up. 


creasingly obvious that this is a polished produc- 
tion worthy of every American’s attention; the 
type of motion picture that not only promises en- 
tertainment of the highest degree, but one that 
makes each and every member of the audience 
extremely proud of the men who patrol and guard 
our skies. 


Order From 20th-Fox Branch 


Production Trailer 
With the full production trailer on the picture, 


[4 


you'll put the final ‘‘sell’’ to your in-theatre cam- 
paign. It’s highlighted by sweeping aerial shots, 
the likes of which have never been seen before, 
plus some of the dramatic moments that make 
this a powerhouse among Air Force dramas. This 
trailer is worthy of your special attention and 
should be flashed starting one week prior to your 


opening to get the message across to the public. 


Order From NSS! 


the year, is coming to your theatre. 


UNIMPRINTED HERALDS 
$5.25 per 1,000 


IMPRINTED HERALDS 


Complete with Theatre Sig, Playdates and 
Co-Features. All other copy charged extra. 


a oo 1000 = x S925 = 3000 2c: $22.25 
COVER 2000... 15.75 4000 ....... 28.75 
Each Add’I M................ $6.50 


Order only from: 


CATO SHOW 
PRINTING CO. 
CATO, NEW YORK 


(Phone: Cato-Tremont 8-086!) 
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Page Ten 


there’s 
a sky 
big 
enough 
and a 
screen 
wide 
enough 
to 


20. 


Century-Fox 
presents 


VE, 


en 


COLOR by DE LUXE CINEMASCOPE 


MAT—211 


123 lines x 2 cols. (246 lines) 
(2 cols. x 834 inches) 


80 lines x 3 cols. (240 lines) 
(3 cols. x 534 inches) 


MAT—310 


SOON. 


With 
the 
emotional 
thrust 
ofa 
thousand 
jets 
comes .¢. 


Century-Fox 


COLOR by DE LUXE 
CINEMAScCOPE 


+ eee er 


MAT—311 


88 lines x 3 cols. (264 lines) 
(3 cols. x 6% inches) 


TEASER ADS 


the stars... 
and the 
space 
beyond 
come... 


Contury-fox 


COLOR 
BY 
DE LUXE 


CINEMAS coPE 


MAT—210 


81 lines x 2 cols. (162 lines) 
(2 cols. x 534 inches) 
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Streaking from the roof of the skies... 


comes the first great spectacle of the jet age! 


<———————__ 
M ROBERT W ROBERT FCAN p LEE 
THE ICEMAN... HOT-ROD... DUTCH... ABBOTT... 
Another man’s The kid who Tough-gutted Who fought 
wife made came to manhood hero of the _ was always to hold back 

him human! in a jet! jet-jockeys! around...men! his fear! 


COLOR by DE LUXE 
CINEMAS COPE 


Produced and Directed by Screenplay by 


DICK POWELL: WENDELL MAYES 


S 


MAT—401 


137 lines x 4 cols. (692 lines) 
(4 cols. x 1234 inches) 
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Out 


of the sun... 


the stars... 
and the space 


RICHARD MAY” 


EGAN: BRITT 


first great 

spectacle 
of the é 

jet agel, 


COLOR by DE LUXE 
CiINEMAScoPE 


Produced and Directed by 


DICK POWELL 


Screenplay by 


WENDELL MAYES 


S/H IE3G 
eae 
MAT—110 


( 


133 lines x 1 col. 
1 col. x 9¥2 inches) 


Suis YOUR SLOGAN! 


Ad Slug in Three Sizes 
Free from NSS 


Order Items Below From 
National Flag & Display Co. 
43 W. 21st St., N.Y. 10, N.Y 


BANNERETTE 


Badge is 40c ea. 
Quantities of 100 
Or more, 30c ea. 


Made of satin, printed in red 
and black on white, each $4.75. 


MMMM MMMM 


THE FIRST GREAT SPECTACLE 
F THE JET AGE! 


Rane caemreererasreerennenecrsteensnessreseseserecesesesesetreerecemsrseerneeet 


ROBERT ROBERT RICHARD MA LEE 


MUCHO! ddimidiad EGAN ‘BRITT - PHILIPS 


COLOR by DE LUXE 
CINEMaScoPE 


rosuced SICK POWELL. ‘sereenney cy WENDELL MAYES 


Oe. 


Mat 2C 


ROBERT WAGNER * ROBERT MITCHUM MAT—204 


52I\ines x 2 col. (104 lines) 
2 col. x 3 %inches 


Streaking from the roof 
of the skies...comes the 
first great spectacle 
of the jet age! 


os CINE Riga 
28 lines x 1 col. MAT—102 
lcol. x 2 inches 


ROBERT ROBERT 


 MITCHUM WAGNER 


RICHARD = MAY 


UE ee PHILIPS ) 


Mat 1C 


iF NTEES 


COLOR by DE LUXE 
CINEMAS COPE 


MAT—103 


MAY BRITT 


ROBERT ROBERT 


MITCHUM- WAGNER 


RICHARD MAY 


6 lines x 1 - 
1 col. x % inch 


intury-Fox 
presents 


EGAN - BRITT 
LEE 


PHILIPS 


COLOR by DE LUXE 
CINEMAScCOPE 


COLOR by DEL.UXE 
CINEMAS coPE 


MAT—101 


14 lines x 1 col. 


and Directed by "DICK POWELL screenplay by WENDELL MAYES 1 col. x1 inch 


$1G 


naa al 
na” COLOR by DE LUXE 


a ines x20 (192 lines) MAT—207 comin Ge fo hliabsin ia aoe aa 

col.x 6 3% inches THE. DICK POWELL * WENDELL MAYES 
Lo Ss | a aie SiG 
8 lines x 1 col. MAT—108 70 lines x 1 col. MAT—105 
1 col. x ¥% inch 1 col. x 5 inches 

20, ROBERT ROBERT RICHARD MAY LEE 

gee " MITCHUM-WAGNER: EGAN: ‘BRITT: PHILIPS 

. : ROBERT ROBERT RICHARD MAY 


MITCHUM: “— “EGAN: BRITT- PHILIPS 


site as 


Century-Fox 


MAT—201 


x pu* 


COLOR by DE LUXE CINEMASCOPE 


6 lines x 2 col. (12 lines) 2 cols. x ¥2 inch MAT—206 PRR be 8 CiNemasco 
28 lines x 2 col. (56 lines) 
2 col. x 2 inches 


ORDER SPECIAL AD MAT NO. 


1 FROM NSS 
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Posters 


x *k * 


24-SHEET 


ROBERT = ROBERT. «MAY 


HOM NER BRITS HLS 


NTERS 


DICK POWELL 
WENDELL MAYES 


COLOR by DE LUXE 


CINEMAS coPE 
ais _— _ DICK POWELL: 
1-SHEET : __ _ a IME Mie =e ore BEREENPLAY 
DICK POWELL - WENDEL MAYES a WENDELL MAYES 


Haeat an the Hovel by JAMES FALTER 


ALSO AVAILABLE seas 


8 x 10 GLO-COLOR STILLS A ccessories 


8x 10 B/W STILLS 
xk wk * 


11x 14’s + SLIDE 
= FLUORESCENT SATIN ACCESSORIES —— 


6-SHEET 


ORDER ALL POSTERS, 
ACCESSORIES FROM N.S:S. 


A AICHARD Egan Rt hire | MBC iy 

PLE PHILIPS ane En mat 

: ae He OE “ome sme : 

ER: Biss BS pee THe 

Sectional Valance—Use in inner lobby and under HUNTERS 

marquee. Price, $1.50 per running foot. Order the cues 

length you require; minimum order, 10 feet. : | 
Flag Wall - WENDEL MAYES 
| Usher’s Badge Banner 


Special 3-Piece Streamer—Size: 15; Price 
$12.50 each. 


22 x 28 PHOTO 
Dress house staff Size 9’ x 12’. Copy 


in these badges. ononeside, $37.50 
Price 40c ea. both, $67.50. 


ROBERT ROBERT. MAY 


Auto Bumper Banner—Makes every car, cab and 


truck a roving billboard. Size, 40’’ x 6. Price $1 
each; minimum order, 15. 


MEMO AGAR BRIT EAM PIS 


Order directly 
from: 
NATIONAL 
FLAG AND 
DISPLAY CO. 


43 West 21st St. | 


Nees 51 ONE Ye 
ORegon 5-5230 


| 


lin=Ganadar 
Nat‘l Flag 
G&G Disp!ay Co. 
Represented by 
THEATRE POSTER 
SERVICE LTD. 
227 Victoria St. 
Toronto, Ont. 
Canada 


LINK LETTERS 
13”. x 20” mounted on 300 Ib. test 


cord; message to order. 85c each. 
Minimum order, $8.50. 


GER fig BE LURE 
Cine Seaork 


14 x 36 INSERT 


14 x 22 WINDOW CARD 


CINEmaScore 
———OIEK POWELL 
WENDELL MAYES 


ace ee Be ek He RES SR SSE: 


PRINTED IN U. S. A. 


Scanned from the collections of the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 


MEDIA 
HISTORY 


DIGITAL LIBRARY 


www.mediahistoryproject.org 


